
Exchange Rate Policy 

Intervention Amounts and ~requencies~ 
(May 1,1990 to March 19,1997) 

Absolute Sales of Purchases 

value yen of yen 

Count 2 1 17 4 

Mean 331.6 396.1 57.5 

Standard 
deviation 215.5 186.2 29.9 

Minimum 30 165 30 

Maximum 800 800 100 

a. Positive values are official sales of yen; negative values are purchases of yen. 
b. "Count" is in number of days; all other figures are in millions of dollars. 
c. Based on a b~nomial distribution in which the probability of an individual success is 65%. 
SOURCES: Federal Reserve Bank of Cleveland; Federal Reserve Bank of New York; and Board of Governors of the Federal Reserve System 

T h e  L.S. l'rcasi~r). and the Feeler-al 
lieserve seem increasingly hesitant 
t o  inter\.ene in fr)reign exchz~nge 
rn:trkets, :mcl fils goocl reason. Since 
1970, l.1.S. interventions have often 
seernecl incffectiial in stahiliziilg key 
dollar exc1i:~nge rates. 

U.S. interventions xgainst the 
Jap'unese yen o fk r  :in esatnple. 1>i1t 
similar resi~lts c:in I,e seen for ac- 
tions against the German m;trli. 
Since May I .  1990. the U.S. h:ts 
sold yen o n  17 clays ancl pi~rch:lsed 
yen o n  t'oiir clays. The average 
an?oLlnt of' tl-iese siiles \vas eqiiiva- 

lent to approxim:ttely $396 million. 
which is high hy previous norms. 
7'he a\-erage amount of the yen 
p i ~ r c h a x s ,  lhowever, was lo\i:- 
ahout S5S million. 

Of the yen sales. 12 seemecl suc- 
cessf~ll in that they were associatecl 
\vith an immediate clollar :lpprecia- 
tion or  21 sm:~ller depreciation. Siiili- 
larly. of the official inte~vention pur- 
chases, three were successful. '4 70%1 
to 75%) success rate seenls consicler- 
;~l>le, but it  is not large enough to 
rule out the possibility that the re- 
siilts occiirrecl ranclomly. 

I 'he Fetleral Reserve ro~~ t ine ly  
ne~itralizes ;my effects t lx l t  U.S. in- 
tervention might hztve o n  the 
intencletl fedel21 funds rate. 'I'his 
closes an important channel thro~igh 
\x-hich intervention might affect ex- 
ch:tnge Kites. Some have specul:ttecl 
that U.S. interventions coiilcl still in- 
fluence exchange mtes 1,)- offering 
the market new or Ixtter informa- 
tion. Ho\\.ever. as the results :hove 
suggest, monet:u)- >tuthosities m:ty 
not regiil;trly possess better inform:t- 
tion than market particip;unts. 
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