
Economic Activity 

Real GDP and Components, 1 9 9 6 : l ~ ~ ~  
(Preliminary estimate) 

change, Percent change, last: 
billions Four 
of 1992 5 Quarter quarters 

Real GDP 66.0 3.9 3.2 
Consumer spending 39.8 3.4 2.7 
Durables 6.2 4.1 5.2 
Nondurables 5.2 1.5 1.7 
Services 28.1 4.3 2.7 

Business fixed 
investment 10.4 5.4 9.5 
Equipment -1.2 -0.8 9.7 
Structures 10.9 25.2 8.9 

Residential investment -0.2 -0.3 4.2 
Government spending -1.3 -0.4 2.0 
National defense -5.7 -7.0 0.1 

Net exports 37.4 - - 
Exports 46.4 24.8 7.4 
Imports 9.0 3.8 8.4 

Change in business 
inventories -18.1 - - 

Ratio 

Percent change irom corresponding month of previous year 
REAL PERSONAL INCOME AND SPENDING TRENDSa 

1 Real personal 
consumption expend~tures 

- Real disposable 
personal Income 

4 

a. Cha~n-we~ghted data in bill~ons of 1992 dollars. 
b. 1985 = 100 for consumer confidence; February 1966 = 100 for consumer sentiment. 
c. Data since March 1996 are estimated by deflating nominal retail sales by the Consumer Pr~ce Index for commodities. 
NOTE: All data are seasonally adjusted except for consumer sentiment. 
SOURCES: U.S. Department of Commerce, Bureau of the Census and Bureau of Econom~c Analys~s; U.S. Department of Labor, Bureau of Labor Statistics; 
The Conference Board; and the University of Michigan. 

Perceni change ironi corresponding month oi previous year l n d x t  

'The I \ Cornrileice I)ep,~~tment 
reccnrl\ Ion erecl i t \  e\tim,tte of 
Io~lltll-c~~l'll te1 le'L1 (;l>fl g1 o\\ 111 
from -1 7° i~  to 3 9('o Stlll. tlie econ- 
om) encl-of-\ e,~r 1 x 1   to^ rn'ince 
remalnccl \\ell .tlx)\e the t l i ~ r c l -  
cl~i:u t e ~  2 l 0 i i  [>.ice 

Sm,ill 11u\ine\5 in\ entor iec. ~ c -  
countccl lo1 nloit of [lie clo\\ n\\ .~icl 

rc\ lslo~i. \11gge\t111g t11,it ihe ecoI1- 
01113 m,L\ t>c 1 ~ t t c . 1  porieel f o ~  
grou th in t lie coriilng 11io11tlis t h,ln 
ollgi1l~lll\ tlloilgllt lk\[>lle \11l'LIl 

don n\\ Lucl ,~cl~u\tnient\ c\polt\ .uncl 

l2 

10 

pesx)i~:~l cons~i~nption espcnclit~~res 
continueel to posl sul>slantial gains 
1:ist cluartes. The rise in csposts. 
ho\\-c\-er-. clicl not preverlt the tr;icie 
cleficit 1;)s 1996 from seac,hing :in 
eigllt->-e;~s I~igll. 

I~usincsses :icldecl S 16.6 1,illion to 
tl~eir in\-cntories in 1996:I\~(J. co111- 
p:ir~l \\-it11 S.3-i.5 1,illiou in the pre1.i- 
ous clu;~tcr. (L2clvance estiln;itcs ["it 
the foi~ri l i -c~u;~ta  in\-entol-!- ~~cci i -  
riiulation at $3 1.9 I~illion. I<ecentl!- 
seleasecl clxta for I)eccml>er sl~o\\- 
tli:it o\-cr:ill in\.eniosics rcni:tin lo\\- 

-RETAIL SALES AND CONSUMER AVITUDES 140 

- 130 

re1,1l1\ c to \,~le\ 7 he in\ entol\ -to- 
~,itio lo1 ~ n ~ ~ n i i f ~ i c t ~ i l i ~ ~ g  ll,~\ 

Iwen ho\ erlng I,elo\\ 1 ioci In lccenr 
month\ ie,~chrng i t \  lo\\est polnt 
th14 c le~~~cle  i\t the \\ Iiolc\,~lc le\ cl. 
tile 1'1t1o lid\ L ~ ~ t ~ ~ L ~ l l ' ,  ~ I C C I I  fcil1~rlg 
o\ el the coi~r \e of the p.t\t \ e,Lr /\I- 
tho~igh r et,lli In\ entor re\ io\e 
\ll'll [ > I \  I l l  1~ece111l>e1 (lLilgcl\ 11e- 
i,lLl\e of ,iuto\) tile\ .Ire not out of 
1111e \\ It11 \‘lit'\ 

I lie l'ltest 1 3 1 ~ 1 ~  Ch~p 5 ~ 1 r r  el of 
econolilr\t\ preclicls re,il econorii~c 

~ ~ o / ? l / / l l / c ~ ~ l  O/I llcJY/  go) go) 

http://clevelandfed.org/research/trends
March 1997

Best available copy



Economic Activity (cont.) 
Percent chanoe from corresoondino ouarter oi orevlous vear 

Percent change from correspond~ng quarter of prevlous year Average quarterly percent change 
12 

10 

8 

6 

4 

2 

0 

-2 

-4 
-8 -6 -4 -2 0 2 4 6 8 

Quarters from trough 

a Shaded areas indicate recessions 
b Dates are busmess cycle troughs 
c Defined as period from bus~ness cycle trough to peak 
NOTE All data are In chain-weighted 1992 dollars 
SOURCE U S Department of Commerce Bureau of Econom~c Analysis 

growth o f  ;~plxosim;~tel). L?O in each 
c1u:trter of 1997. A strong consumer 
sector figures prorninentl). in the 
forecast. Real clisposal>le personal 
income gre\v 3:-kr%/;, in J a n ~ ~ a r ) .  (year 
over year), xvhile consumes o ~ ~ t l a y s  
jumped 3.2'%1. Retail sales in constant 
clollars rose a health)- 5.7'%/;,. :I spencl- 
ing pattern that is consistent \~.ith 
strong consumer conficlcnce re:ld- 

Liar);, its highest level since the sum- 
mer of 1989. Although the incles 
clipped slightly in Febt-uary, tlie Lini- 
versity of Michigan's incles of con- 
sumer sentiment rose to 99.7. 

As the current expansion he~tcls 
into its seventh yeas, some ot~ser\.ers 
have askecl \\~hether its longevity im- 
plies anything ahout its sustaina1,il- 
it).. Econoniists have no  stanclarcl for 

p:~nsion lasteel approximatel!itey 92 
months, almost one year longer than 
OLIS p e s e n t  esl,erience, ancl the 
1961-69 episocle lasted 106 mo~lths. 

Some h211.e attrilxitecl the duration 
ol' the current expansion to its rela- 
tively slo\v pace-2.4%1 (avel-age an- 
nuxl n t e )  since 1991:IQ. The aver- 
:lge gro~vth mte from 196 1 to 1969 
n ~ s  twice 21s large. A l tho~~gh  such 

irlgs in recent months. Incleecl, tlie a r,y~ical expansion. Cor~iparisons compi~risons are natural, they pro- 
Conference 13o:u.tl's consumer conli- n.ith recent business cycles inclicate vide little e\.iclence fol. preclicting the 
tlcnce inclex pealieel at 118.7 in Jan- that the current upswing is by no  nest clo\\.ntc~rn. 

means the longest. The 1982-90 es- 
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