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SOURCES: Milton Wolf. "A Profile of Direct Foreign Investment in Ohio: A Nonparametric Stat~stical Approach," Case Western Reserve University, Ph.D. 
thesis, May 1993; and U.S. Department of Commerce, Bureau of the Census. 

O n e  conseclrlence of the l1.S. 
current-accc~unt deficit sincc 1982 
has heen an increase of foreign- 
owned finns operating in this coun- 
try. i\ 1991 survey of :lho~it 200 
foreign-owned Ohio comp;tnies of- 
fers some interesting fricts. Fir'st, the 
parent company is cluite likely to 
b e  Japanese, a reflection of the 
large influx of J:~panese in\.estment 
into the li.5. cluring the 1980s. 
Japan a c c o ~ ~ n t s  for almost haif of all 
foreign companies operating in 
Ohio ,  n.hile sei.eral European na- 
tions make up  the rest. 

T h e  klct that a local co~np~ iny  is 

o\vneci abroad does not necessarily 
rne;ln that control of the opesation 
p:~ssse overseas. In nearly half of the 
cases, the Ohio CEO is an American. 
Althoilgh the Japanese tencl to retain 
[nore control, there are no  Srviss or 
1)utcIi CEOs, despite the large extent 
of the Ohio investment relative to 
the p21.ent country's GNP. 

What are the companies' charac- 
teristics? For the most part, they are 
nonunion. In Ohio's private-sector 
labor force as a whole, union mem- 
hership \\,as 21% in 1989. but the 
\.:tst majority of foreign companies 
reported a smaller percentage. This 

is s~lrprising, hecailse the same sur- 
vey reportecl that leu. union ;tcti\.ity 
lvas not a major reason for 1oc;lting 
the company in Ohio. Foreign- 
o.i\:necl companies in Ohio export 
:(bout the same share of their o c ~ t p ~ ~ t  
: ~ s  clo Ohio companies as a whole. 
Indeeci, much of the export is he- 
tween Ohio :lnd tlie conipany's 
home country. I t  is clear that foreign 
investment offers a method I>y 
which the foreign company's goods 
can be  solcl in America. l ~ t  it may 
;tlso pro\,icle a rneans I>y which 
goocls rn:tcie in Ohio are sold in the 
p:~~ent co~npany's countr);. 
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